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Preface
For centuries a broad array of planned events and festivals have defined 
cultures, communities, nations and other collectives. For individuals, 
planned events may represent important milestones, are often memorable 
and sometimes transformational. This book examines the management of 
those events in terms of:

�� The key concepts essential to an understanding of planned events and 
how they can be designed and managed in a manner that generates 
anticipated outcomes and legacies.

�� Case studies that provide the context for those concepts, that enrich 
our understanding of planned events, and highlight essential elements 
associated with the management of planned events.

�� Controversies that arise as a result of the nature of planned events, the 
people that design and manage them, the multitude of event stakehold-
ers that influence their outcomes, and the impact that they have on 
people and communities around the world.

�� Industry expert profiles, reflections and perspectives on future trends 
in the events industry

The book is divided into 11 chapters which commerce with learning 
objectives, include definitions and explanations of key concepts, elaborate 
on the associated controversies and end with relevant case studies. It is 
targeted at higher education students of business related degrees that offer 
streams or majors in event management / marketing. 

Partly due to the COVID-19 crisis of 2020 and 2021, the events industry 
is undergoing fundamental change. It seems likely that the ‘new normal’ 
will be characterised by a quite different, transformed, events landscape. 
In addition to the COVID-19 crisis, other forces that are transforming the 
events industry include technological advances that had commenced well 
before COVID-19, and more informed approaches to event sustainability.
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